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The new Valmontone Commercial Area will be built  
on a 60,000 sqm site in a strategic location near the A1 
Rome/Naples Highway, helping to transform the area 
into one of the most important integrated commercial 
hubs in Central-Southern Italy.

Phase 1 has already been completed and marks  
the launch of the project, with McDonald’s opening at 
the end of 2025 and a supermarket scheduled for 2026. 
Phase 2 will add 12,600 sqm of new retail space,  
with opening planned for the first half of 2027.

The overall development, covering more than  
15,000 sqm, will host medium-sized units across  
grocery retail (GDO), food, fashion, and home 
furnishings, with a complementary tenant mix  
designed to enhance and strengthen the area’s  
retail offer and attractiveness.

D E S C R I P T I O N

TYPE OF PROJECT
New

TYPE OF ASSET
Retail

PRESENTED BY
PROMOS

www.promosgroup.it

WHERE / WHEN?
| �City: Valmontone (RM)
| �Region: Lazio
| �Developer(s): PROMOS
| �Owner(s) / Investor(s): PROMOS Development srl
| �Opening date: 2026/2027
| �Total GLA: 15,600 sqm
| �Nb of brands / stores: 10
| �Catchment area: 7 m inhabitants in the radius  

of 90 minutes by car

LOOKING FOR
Fashion & lifestyle retailers

PROMOS

Area Commerciale Valmontone
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Strategically located, Manifattura Tabacchi is the hinge 
between the southern gateway to Verona, Veronafiere 
and the regeneration of the former railway yard. Soft 
mobility is at the heart of the initiative, with internal 
pedestrian and cycle paths winding through a system  
of squares, including the symbolic Piazza della Ciminiera, 
a pedestrian bridge and a public square south of the site 
that will connect the Manifattura Tabacchi to Veronafiere, 
as well as the stop planned on Viale del Lavoro as part 
of the new city trolleybus line. The project envisages 
energy-efficient buildings also thanks to the use of 
renewable energy technologies, in line with the highest 
LEED certification standards.

D E S C R I P T I O N

TYPE OF PROJECT
Urban Regeneration

TYPE OF ASSET
Retail, F&B, leisure, offices and hotels

PRESENTED BY
Rustioni&Partners

www.rustioni-partners.com

WHERE / WHEN?
| �City: Verona
| �Region: Veneto
| �Developer(s): VR.RE
| �Owner(s) / Investor(s): Supernova
| �Architect(s): Snøhetta
| �Opening date: 2028
| �Total GLA: 40,000 sqm
| �Nb of parking spaces: 900
| �Nb of brands / stores: 22
| �Catchment area: 724,000 inhabitants in 30’ driving

LOOKING FOR
Corporate offices/headquarters for companies  
• Supermarket • Retailers • Food & beverage  
• People services shops

RUSTIONI&PARTNERS

Manifattura Tabacchi Verona

RUSTIONI&PARTNERS
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BiM, Where Bicocca Meets Milan, is a major urban 
regeneration project covering an entire city block; 
designed by Piuarch and Antonio Perazzi, it aims to 
redevelop the buildings through a retrofitting approach, 
creating an area of over 50,000 m² comprising office 
space, retail shops, green spaces and gardens. It is 
proposed as a genuinely sustainable redevelopment 
model, transforming the spaces into Class A premises 
and meeting the highest ESG and sustainability 
standards. The spaces at Pirelli 10 are open to the public, 
whilst work on Innovazione 3 is due to be completed in 
January 2027.

D E S C R I P T I O N

TYPE OF PROJECT
Refurbishment

TYPE OF ASSET
Retail

PRESENTED BY
Savills, CBRE

bim-milano.com

WHERE / WHEN?
| �City: Milan
| �Region: Lombardy
| �Owner(s) / Investor(s): Aermont Capital, Kervis SGR
| �Total GLA: 3,400 sqm
| �Nb of brands / stores: 12
| �Catchment area: Bicocca

LOOKING FOR
Restaurant and F&B chains • Leisure concepts  
• People services

SAVILLS

SAVILLS

BiM
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ChorusLife is an innovative urban regeneration project 
that combines wellbeing, entertainment and quality of 
life in a connected, modern and sustainable environment, 
yet one that is deeply rooted in the excellence of its 
local heritage. A new urban hub just a few minutes from 
the city centre, offering a range of services for citizens, 
residents, visitors and professionals: 10,000 m² of retail 
space, a 4* Superior hotel with a panoramic rooftop 
restaurant, F&B areas, a 6,500-seat arena for events and 
major live shows, high-end residences and a 9,000 m² 
immersive spa.

D E S C R I P T I O N

TYPE OF PROJECT
New

TYPE OF ASSET
Retail / Leisure

PRESENTED BY
Savills

choruslife.com

WHERE / WHEN?
| �City: Bergamo
| �Region: Lombardy
| �Developer(s): Costim
| �Owner(s) / Investor(s): ChorusLife S.p.A., Polifin Group
| �Architect(s): Joseph Di Pasquale
| �Opening date: October 2025
| �Total GLA: 10,000 sqm
| �Nb of brands / stores: 30
| �Catchment area: 2.5 ml

LOOKING FOR
Fashion & lifestyle retailers • Restaurant and F&B chains 
• Leisure concepts • People services • Eventi

SAVILLS

ChorusLife
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Leccio Outlet is a renowned destination for luxury 
shopping. Thanks to its location in an area characterized 
by a high concentration of high-end fashion brands,  
it now attracts millions of visitors, including a significant 
number of high-end international tourists.The asset will 
undergo a redevelopment project aimed at improving 
connectivity with other retail establishments in the area 
and making the visitor experience more enjoyable and 
comprehensive. The project will involve the construction 
of new stores, the upgrade of common areas, and the 
creation of pedestrian walkways. Plans also include 
expanding the food and beverage offerings to create  
a major attraction for all visitors to the complex. 

D E S C R I P T I O N

TYPE OF PROJECT
Refurbishment

TYPE OF ASSET
Retail

PRESENTED BY
Savills

WHERE / WHEN?
| �City: Reggello (FI) – Fraz. Leccio
| �Region: Tuscany
| �Owner(s) / Investor(s): Holding 1 S.r.l.  

(ANAV Investment Group)
| �Architect(s): Joseph Di Pasquale
| �Opening date: October 2025
| �Total GLA: 6,752 sqm
| �Nb of brands / stores: 19
| �Catchment area: Tuscany

LOOKING FOR
Food&Beverage • Fashion e Beni per la Persona.

SAVILLS

Leccio Outlet
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The renovation project involves the redevelopment  
of the historic Florentine industrial area by 2028:  
16 buildings – ca. 110,000 m² - will be transformed into 
state-of-the-art offices and shops, places of learning, 
designer residences, cultural venues and lush public 
parks. A new creative district for the city, globally 
connected and firmly focussing on the future.  
11,300 m² dedicated to boutiques and restaurants, 
essential to the urban fabric, frequented by Polimoda 
students and employees from various headquarters, 
including Synlab and EY, as well as future residents  
and visitors.

D E S C R I P T I O N

TYPE OF PROJECT
Extension / Refurbishment

TYPE OF ASSET
Retail / Residential

PRESENTED BY
Savills

www.manifatturatabacchi.com

WHERE / WHEN?
| �City: Florence
| �Region: Tuscany
| �Owner(s) / Investor(s): Aermont & CDP
| �Total GLA: 11,300 sqm
| �Nb of brands / stores: 30

LOOKING FOR
Fashion & lifestyle retailers • Leisure concepts  
• People services • Pop up & temporary stores

SAVILLS

Manifattura Tabacchi
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The Tanit Shopping Centre has undergone a major 
refurbishment project involving the renovation and 
reorganisation of approximately 2,000 m² on the first 
floor. The aim was to streamline footfall patterns  
within the mall, create a new, contemporary food  
court and accommodate a medium-sized retail space. 
Upon project completion, the mall has been modernised 
and enhanced with new shops, restaurants and 
amenities. The new plaza features a food court with 
comfortable seating, designed as a social hub  
for studying, working or taking a break. 

D E S C R I P T I O N

TYPE OF PROJECT
Refurbishment

TYPE OF ASSET
Retail

PRESENTED BY
Savills

www.galleriatanit.it

WHERE / WHEN?

LOOKING FOR
Fashion & lifestyle retailers • People services  
• Homeware & Design

SAVILLS

CC Tanit

| �City: Sassari
| �Region: Sardinia
| �Owner(s) / Investor(s): BPER Banca
| �Total GLA: 22,000 sqm
| �Nb of brands / stores: 35
| �Catchment area: Sassari
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Le Terrazze shopping centre, opened in 2012, stands 
out for its innovative architecture developed in harmony 
with the surrounding landscape, closely connected with 
the local geographic configuration. A unique shopping 
centre in the Ligury Region, focuses on innovation  
not only in terms of design but also in sustainability:  
natural furnishings made from materials such as wood 
and make use of low‑consumption LED lighting. The 
terrace is an authentic urban oasis, a welcoming space 
whose carefully designed areas and the wide variety 
of plants in the vertical garden highlight an ecological 
approach.

BREEAM In-Use certified, with “Excellent” ratings  
for both Asset Performance and Building Management, 
reflects a solid and continuously improving 
environmental management model. Key actions include 
the full conversion of internal lighting in common areas 
to LED technology, the regulation of water flow  
in taps, and the reduction of water used by toilets  
in the common restrooms.

D E S C R I P T I O N

TYPE OF PROJECT
Shopping Centre

TYPE OF ASSET
Retail

PRESENTED BY
Sonae Sierra

www.le-terrazze.it

WHERE / WHEN?
| �City: La Spezia
| �Region: Ligury
| �Developer(s): Sonae Sierra
| �Owner(s) / Investor(s): Le Terrazze Shopping Centre  

1 – Talea 
| �Architect(s): Sonae Sierra / Reify
| �Opening date: 21st of March 2012
| �Total GLA: 38,500 sqm
| �Nb of brands / stores: 100
| �Catchment area: 301,325

LOOKING FOR
Fashion & lifestyle retailers • Digital Native Vertical 
Brands • Restaurant and F&B chains • Leisure concepts  
• People services • Corporate offices/ ESG service  
providers (Solar panel, Electric car recharging…) 

SONAE SIERRA

Le Terrazze

SONAE SIERRA
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The Gli Orsi shopping center, opened in 2008, stands 
out for its innovative architecture inspired by the local 
historical and cultural heritage. Its name recalls the 
heraldic symbol of Biella and its strong connection to  
the local area, while the design pays tribute to nature 
and the city’s textile tradition.

Certified BREEAM In-Use, the center promotes 
sustainability and energy efficiency through new 
investments in electric heat pumps, photovoltaic panels, 
and measures aimed at reducing water consumption.

D E S C R I P T I O N

TYPE OF PROJECT
New / Extension / Refurbishment 

TYPE OF ASSET
Retail / Hospitality / Office / Residential / Leisure 

PRESENTED BY
Sonae Sierra
www.gliorsi.it

WHERE / WHEN?
| �City: Biella
| �Region: Piedmont
| �Developer(s): Sonae Sierra
| �Opening date: 30th October 2008
| �Total GLA: 41,200 sqm
| �Nb of brands / stores: 105
| �Catchment area: 171,428

LOOKING FOR
Fashion & lifestyle retailers • Digital Native Vertical 
Brands • Restaurant and F&B chains • Leisure concepts  
• People services • Corporate offices • ESG service  
providers (Solar panel, Electric car recharging…) • Other 

SONAE SIERRA

Gli Orsi
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Centro Marche is the refurbishment and extension  
of Grotte Center, designed to become the only Retail  
& Leisure Resort in the region, with a total GLA  
of 34,111 sqm. Alongside existing brands such  
as Decathlon, H&M, Calliope and Terranova, new tenants 
in the F&B, fashion and leisure sectors will join the 
scheme, including a Primark store of over 3,700 sqm. 
The centre will offer outdoor areas designed to provide 
guests and families with a unique experience combining 
shopping, gastronomy and leisure.

D E S C R I P T I O N

TYPE OF PROJECT
Extension / Refurbishment 

TYPE OF ASSET
Retail / Leisure 

PRESENTED BY
Svicom S.p.a. Società Benefit

 

WHERE / WHEN?
| �City: Camerano (AN)
| �Region: Marche
| �Developer(s): Eurofund
| �Owner(s) / Investor(s): Frasers, Eurofund Retail  

Holdco I Sarl
| �Architect(s): BroadwayMalyan, Mygg
| �Opening date: 4Q 2027
| �Total GLA: 34,111 sqm
| �Nb of brands / stores: 72
| �Catchment area: up to 30’: 390,000

LOOKING FOR
Fashion & lifestyle retailers • Restaurant and F&B chains 
• Leisure concepts • People services

SVICOM

Centro Marche

SVICOM

R E A L  E S T A T E  M A N A G E R S
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Fidelis Andria is the result of the complete refurbishment 
of the Mongolfiera Andria shopping center. The new mall 
is undergoing a transformation aimed at strengthening 
its role within the local area, featuring new entrances, 
an outdoor promenade, and a renovated food court 
designed to extend evening visits through new dining 
and leisure concepts. With 9 new food outlets  
and 7 medium-sized units, CC Fidelis is being reborn 
as an innovative indoor retail park with approximately 
12,000 sqm of GLA.

D E S C R I P T I O N

TYPE OF PROJECT
Refurbishment 

TYPE OF ASSET
Retail / Leisure 

PRESENTED BY
Svicom S.p.a. Società Benefit

 

WHERE / WHEN?
| �City: Andria
| �Region: Puglia
| �Developer(s): Cannillo Group
| �Owner(s) / Investor(s): Cannillo Group
| �Architect(s): -
| �Opening date: 4Q 2026
| �Total GLA: 12,000 sqm
| �Nb of brands / stores: more than 40
| �Catchment area: up to 30’: 594,000

LOOKING FOR
Fashion & lifestyle retailers • Restaurant and F&B chains 
• Leisure concepts • People services

SVICOM

R E A L  E S T A T E  M A N A G E R S

Fidelis Andria
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Parma Retail is an existing retail destination with 
approximately 40,000 sqm of GLA, set to become 
Italy’s first open-air “Promenade” dedicated to shopping 
and leisure.The refurbishment project will focus on 
sustainability, CO₂ emissions reduction, and energy 
efficiency. Alongside existing brands, new tenants will 
include Primark, HalfPrice, JD Sports, Mango, Calliope, 
Normal, Legami, Doppio Malto and La Piadineria. 
The ground floor will be dedicated to retail, while the 
first floor will host food & beverage, health, and fitness 
offerings, with 15,000 sqm devoted to indoor and 
outdoor leisure activities, including 9 padel courts.

D E S C R I P T I O N

TYPE OF PROJECT
Refurbishment 

TYPE OF ASSET
Retail / Leisure 

PRESENTED BY
Svicom S.p.a. Società Benefit

www.eurofundgroup.com/it/progetti/parma-promenade

WHERE / WHEN?
| �City: Parma
| �Region: Emilia Romagna
| �Developer(s): Eurofund
| �Owner(s) / Investor(s): Signal, Eurofund Retail  

Holdco I Sarl
| �Architect(s): Broadway Malyan, MYGG, ​Studio Zanlari
| �Opening date: September 2026
| �Total GLA: 43,885 sqm
| �Nb of brands / stores: 75
| �Catchment area: up to 30’: 346,968

LOOKING FOR
Fashion & lifestyle retailers • Restaurant and F&B chains 
• Leisure concepts

SVICOM

R E A L  E S T A T E  M A N A G E R S

Parma Promenade
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Developed by Nova Coop, Scalo Nizza is a major urban 
regeneration project transforming the former Vallino rail 
yard in the heart of Turin, just steps from Porta Nuova 
Station. Spanning more than 32,000 square meters,  
the development will introduce student housing, retail 
and dining spaces, services, green areas, public plazas, 
and new pedestrian and cycling routes, creating  
a vibrant and connected new urban destination.

D E S C R I P T I O N

TYPE OF PROJECT
New

TYPE OF ASSET
Retail

PRESENTED BY
Svicom S.p.a. Società Benefit

 

WHERE / WHEN?
| �City: Torino
| �Region: Piemonte
| �Developer(s): Nova Coop
| �Owner(s) / Investor(s): Nova Coop
| �Architect(s): Nova Coop
| �Opening date: May 2027
| �Total GLA: 10,000 sqm
| �Nb of brands / stores: 20
| �Catchment area: up to 20’: 1,075,000

LOOKING FOR
Restaurant and F&B chains

SVICOM

R E A L  E S T A T E  M A N A G E R S

Scalo Nizza
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PROJECTS DEVELOPED FOR RETAIL PROPERTIES

Projects developed  
for retail properties
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The Project & Development Services Team at  
Cushman & Wakefield supports Fiumaranuova Srl 
since 2019 through a coordinated and multidisciplinary 
approach, assisting the Ownership throughout the  
entire value enhancement cycle of the Centre.  
From defining redevelopment strategies to 
developing ESG proposals, from brand pilotage 
to design and technical coordination, the Team 
ensures a comprehensive and consistent vision. 
This ongoing oversight guarantees quality, process 
control, and the ability to adapt to evolving market 
contexts, strengthening the Centre’s attractiveness, 
competitiveness, and role within its local area.

D E S C R I P T I O N

TYPE OF PROJECT
New / Extension / Refurbishment

TYPE OF ASSET
Retail

PRESENTED BY
Cushman & Wakefield

https://www.cushmanwakefield.com/it-it/italy

WHERE / WHEN?
| �City: Genova (GE)
| �Region: Liguria
| �Owner(s) / Investor(s): FIUMARANUOVA SRL
| �Architect(s): Cushman & Wakefield Project  

& Development Services Team
| �Opening date: 2001
| �Total GLA: approx. 41,000 sqm of total retail GLA  

+ approx. 75,235 sqm of parking
| �Catchment area: over 120 shops + multiplex cinema  

+ bowling + food & beverage
| �Catchment area: Genoa and its province

LOOKING FOR
Fashion & lifestyle retailers • Digital Native Vertical 
Brands • Restaurant and F&B chains • People services 
 • ESG service providers (Solar panel, Electric car  
recharging…)

CUSHMAN & WAKEFIELD

Fiumaranuova

CUSHMAN & WAKEFIELD
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NORMAL is a well-known Danish brand, founded in 2013, 
primarily focused on the sale of branded personal care 
and cosmetic products. Thanks to a significant expansion 
plan, NORMAL stores are now successfully present in ten 
European markets with over 1,000 stores.

C&W LLP is exclusively representing NORMAL in its 
development plan across the entire network of Italian 
shopping centers. Thanks to its deep knowledge of 
the retail market, C&W LLP has supported NORMAL 
in opening 15 stores, including the new store within 
the Shopping Centre ‘Il Centro’ in Arese and also the 
first high street flagship store on Via Torino in Milan in 
December 2025.

NORMAL’s retail future in Italy is both ambitious and 
concrete, with a target of reaching 40 store openings by 
the end of 2026.

C&W LLP is honored to support them in this mission.

D E S C R I P T I O N

TYPE OF PROJECT
New

TYPE OF ASSET
Retail

PRESENTED BY
C & W (U.K.) LLP Italy

www.cushmanwakefield.com/en/italy

WHERE / WHEN?
| �City: Arese (Milan)
| �Region: Lombardia
| �Tenant: NORMAL
| �Opening date: 6th May, 2026
| �Total GLA: 660 sqm 
| �Catchment area: Lombardia

CUSHMAN & WAKEFIELD

NORMAL, shopping centre ‘il Centro’ Arese (MI)
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Cushman & Wakefield supported POP MART in the 
opening of its store at Via del Corso 511 in Rome. The 
project involved the Retail and Project & Development 
Services teams, from location scouting to design and 
project management. The store spans over 350 sqm, 
with more than 160 sqm of retail space across two levels, 
in a high-visibility location. The project confirms the 
firm’s integrated approach to retail real estate and its 
ability to enhance international brands in prime urban 
contexts.

D E S C R I P T I O N

TYPE OF PROJECT
New

TYPE OF ASSET
Retail

PRESENTED BY
Cushman & Wakefield

www.cushmanwakefield.com/en/italy

WHERE / WHEN?
| �City: Roma
| �Region: Lazio
| �Developer(s): POP MART ITALY S.R.L.
| �Architect(s): Cushman & Wakefield Project  

& Development Services Team
| �Opening date: 26th November 2025
| �Total GLA: 350 sqm 
| �Catchment area: Rome / Lazio

LOOKING FOR
Retailtainment

CUSHMAN & WAKEFIELD

Store Pop Mart – Via Del Corso 11, Rome



Follow us on LinkedIn

@MAPIC


